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UNIVERSITY OF COLORADO
ANSCHUTZ MEDICAL CAMPUS

Aurora, CO

For the past several years, Heurista has been working with the 
University of Colorado Anschutz Medical Campus to design 
and execute a comprehensive donor recognition strategy. 
That work is now coming to fruition in the form of multiple 
naming opportunities, large hardscape displays, and plans for 
cumulative and planned giving displays that address donors 
to the campus, whether that support comes through the 
university or the hospital. 

Recognition of this scale and complexity warranted a digital 
component that could be accessed online. The Virtual 
Benefactor Recognition Tour tour allows for searches by donor 
name or by display and presents recognition on the campus 
from various perspectives. The system does not rely on maps 
or locations plans and is different from other solutions on 
the market in that it can be presented as a public-facing 
tour accessed via the web. Depending on the level of access 
provided, donors, prospects and the community at large can 
tour donor recognition remotely and easily share it via social 
media. 

Heurista worked with the CU Anschutz advancement staff 
to create a detailed design guide that includes directives for 
destination graphics for individual naming opportunities, 
grouped units for recognizing non-facility based namings, 
exterior sign solutions and detailed workflows for developing 
content. This comprehensive approach to donor recognition 
will position CU Anschutz as a leader within the  
university system.
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Please access the online tour at cuanschutzrecognition.org
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YMCA OF WESTERN NORTH CAROLINA
Asheville, NC

The YMCA of Western North Carolina is a regional organization 
with six locations. Responding to a national campaign 
designed to increase public awareness of the Y as cause, the 
growing organization sought cost effective, easy to maintain, 
adaptable donor recognition solutions to engage donors, 
especially members routinely visiting the individual Y branches. 

Y-USA provides strict guidelines for all Y branding, including 
environmental graphics. However, research showed that 
donor recognition had not been fully considered within these 
guidelines. There were no standards for the recognition of 
naming opportunities, planned giving, or annual campaign 
donors. Furthermore, existing website guidelines weren’t fully 
applicable to a touchscreen presentation.

Heurista was engaged to conduct a top-down review of 
stewardship practices at the YMCA of Western North Carolina, 
draft stewardship guidelines and design a comprehensive set 
of donor recognition products. The resulting program includes 
brand compliant signs for naming opportunity recognition and 
electronic “philanthropy centers” that provide versatility for the 
evolving Y giving programs.

The philanthropy centers are touch enabled. The branded 
message templates and CMS system for the digital 
presentation and the custom frame were designed by  
Heurista. All graphics are bright and colorful, in keeping with 
the Y’s diverse brand palette. Content is updated remotely, 
with all lists managed by the central development team. 
This scalable system provides a dynamic tool for celebrating 
philanthropy and promoting giving to the Y’s largest 
audience—their members.
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DARLA MOORE SCHOOL OF BUSINESS
Columbia, SC

Heurista worked in close partnership with the advancement 
staff, Rafael Viñoly Architects and other outside resources 
to achieve the volume, quality and versatility of the donor 
recognition displays in the new Darla Moore School of 
Business. Central Development at the University of South 
Carolina engaged Heurista to craft a set of recognition 
standards in advance of the Carolina’s Promise capital 
campaign.  These standards provide flexibility to accommodate 
the requirements specific to each school or unit while 
maintaining guidelines per gift level.  The standards address 
both hardscape plaques and electronic donor recognition.

The Moore School was by far the largest and highest profile 
project scheduled to use the standards.  The design of the 
building and volume of naming opportunities indicated 
framed donor recognition displays on each floor to 
concentrate recognition and enhance the displays as dynamic 
philanthropic communication tools.  Furthermore, there 
was a strong desire to interface with the digital sign system 
throughout the building and increase the overall storytelling 
potential of the displays. Every component is designed for 
potential reuse and future growth of the program.

Donor recognition design and implementation was 
coordinated by Heurista in collaboration with Honorcraft for 
design detailing, fabrication and installation of the hardscapes 
and Tightrope Media Systems for digital media production.  
These partnerships allowed each firm to provide their best 
consultation and service directly to the client and optimized 
financial and staff resources.  Heurista encourages this model 
and sees it as a positive trend in the marketplace.
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CATAWBA VALLEY HEALTH SYSTEM
Hickory, NC

With increasing frequency, clients express an interest in digital 
donor recognition. Many see it as an easy, less expensive or 
more versatile solution. In practice, it requires more planning 
and warrants more attention over time to keep it current and 
well-functioning. Furthermore, hardware does not last forever, 
the behind-the-scenes software changes over time and new 
content must be developed to keep the presentation lively  
and up to date.

Catawba Valley Medical Center recently made such a 
commitment, but with an important caveat: keep it simple. 
Their display is designed using Osmek, and affordable, cloud-
based content management system so content can be added 
from any web browser. Templates for client use were prepared 
in both Adobe Photoshop and Microsoft Powerpoint, allowing 
users of various skill levels to produce consistent and attractive 
results. The application runs from a computer connected to the 
hospital’s intranet, allowing the IT team to manage the system 
remotely. 

The simplicity of the programming is disguised by the 
attractive graphics, which are coordinated with other 
visuals in the philanthropy center. The magical quality of the 
graphics aligns with the “Catawba Cares” theme to represent 
philanthropy, especially employee giving. The viewer is 
introduced to the theme via a “parallax,” a scrolling landscape 
that presents the introductory messages of the display.

This approach to digital design – a conscious combination of 
simplicity with a strong, consistently presented visual theme 
– has proven successful. It allows for the technical wow factor 
of digital media with the required ease of use for the staff who 
support it.
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